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About this Manual

OBJECTIVE OF THIS MANUAL

This Lab Manual is intended to be used by BA(JMC), Semester II students for the Health 
Communication Lab Practical.

The Health Communication Lab Manual covers topics that are essential for the students to strengthen 
their theoretical concepts. The purpose of this manual is to give guidance and instructions to the 
studentregarding the subject.

•	 Build capacity of the students to do their assignments professionally
•	 To have uniformity in assignment presentation
•	 To be of reference for the students
•	 Continuous assessment of the students

HOW TO USE THIS MANUAL
Use of this Lab Manual is mandatory for the completion of the practicals. It provides the students with
first-hand knowledge of the practical subjects. It also makes them learn a systematic approach to do
their task proficiently as per the need and requirement of the industry.

INSTRUCTIONS TO STUDENTS
1. Students are REQUIRED to carry this manual during the Lab Class.
2. Students are REQUIRED to read the topics mentioned before coming to the Lab Class.
3. Students are REQUIRED to follow the timeline for each assignment.



Lab Manual 3

HEALTH COMMUNICATION

TOPIC  PAGE NO.    REMARKS/ SIGNATURE

Writing For Blogs                                                 
Assignment 1  5  

Writing Feature Stories
Assignment 2                                                       9

Assignment 3                                                       10  

Photo Feature
Assignment 4                                                       14
  

IEC for Behaviour Change Communication
Assignment 5                                                       19

Table of Contents



Lab Manual 4

HEALTH COMMUNICATION

Writing for Blogs

Blogs are usually described as “online journals”. They are different from regular journals, which are 
(mostly) private expressions, locked on paper and stored in a desk. Blogs are public thoughts or online 
conversations. It consists of a URL, a title, a headline usually.

Steps involved in writing a Blog

Step 1: Choose the suitable character for Your Blog 

Step 2: Identify your audience.

Step3: Create a topic and working title.

Step 4: Write down an intro (and make it appealing).

Step 5: Categorize your content.

Step6:  Write in Short Paragraphs

Step 7: Edit / proof read your post, and finally fix your formatting.

Sample

 

Source: http://www.wikihow.com
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Assignment 1

Create a blog post on ill effects of smoking and drug addiction / malnutrition/ mental health/ Covid-19/
Oxygen Cylinder Crisis/ Vaccination Drive or any other health issue (Based on an actual Case Study) and 
paste a screen shot in the space given below

Blog Address:
------------------------------------------------------------------
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Writing Feature Stories

Feature stories are creative and based on facts. Features take a more narrative approach, using opening 
paragraphs as scene-setting narrative hooks instead rather than facts. 
Though a news health article will report on one newsworthy item, such as how taking the new 
medicine can lower your risk of cancer, a health feature will explore this item in depth.

If you were writing a health feature, you could look at the body of evidence surrounding the medicine 
and various forms of cancer, interview some relevant health experts and women who take the 
medicine, and create an article with a specific focus based on what you find out. The focus could be 
how our perception of the medicine and cancer has changed over time, or how the medicine may be 
beneficial in the prevention of some cancers but not others.

In a feature story, just as in a news story, place the most important points in the first few paragraphs. 
Don’t keep your audience guessing about your reason for writing. After you make your point, you may 
want to provide more background information. Or, you may prefer to outline the background in order 
to better illustrate your point. Feature stories often conclude in a circular way that refers back to the 
lead sentence, so use your conclusion to tie up any loose ends.

A feature story can be in a news article, a newspaper, and even online. Features may not be as time 
critical as news pieces, though some can be.

Checklist

• Cover the essential elements of who, what, when, where, how and why
• Put the most important things at the beginning, preferably in the first paragraph
• Plan out what you are going to say beforehand
• Choose the theme carefully
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Assignment 2

Write a feature on Malnutrition/High infant mortality rate/ Poor sanitation/ Safe drinking water/Covid 
appropriate behaviour/ misconception of vaccination for a health magazine in 300-400 words. Support 
your article with photographs.
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Assignment 3

Write a feature on public health Issues like health emergency was declared by WHO for a health 
magazine in 300-400 words. Support your article with photographs
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Photo Features
Photo feature refers to conveying a story with the help of photographs. 

Sample
Photo feature on Pollution

Levels of pollution reached record high this week across India. 

Photograph: Shams Qari/Barcroft Images

 In Delhi the government declared the poor air quality 
an ‘emergency situation’, New Delhi is currently one 
of the world’s most polluted city – crossing the safe 
limit by 17 times. It was so bad that government had 
to shut down schools for three days and hold off 
construction work in the city.

In Mumbai, India’s largest city, air quality dropped to 
‘poor’, which is a health risk for people sensitive to 
air pollution.

Photograph: Getty/Getty Images 

High smog levels in the capital came after the 
celebration of Diwali, where large amount of 
fireworks and firecrackers were set off. This haze 
usually lasts for two or three days. Like in other 
developing middle-income countries such as 
China, India is having to deal with high level of 
pollution as a result of rapid urbanisation and 
economic growth. 

Photograph: Shams Qari/Barcroft Images 
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On Monday air pollution in Lucknow, Northern India, 
rose to five to six times above safe limits, close to 
the levels in Delhi. 

Photograph: Azam Husain/Barcroft Images

But for most people life goes on as normal, as a man 
does his morning exercises on a road as heavy smog 
covers the city. The air quality index has reached 
999 in parts of New Delhi this week, more than 16 
times the safe limit of 60. Anything above 500 is 
considered hazardous. In London, the AQI is 60. 

Photograph: Sajjad Hussain/AFP/Getty Images

In Delhi, visibility in the parts the city dropped to 
less than 200 meters. 

Photograph: Dominique Faget/AFP/Getty Images
.
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Assignment 4

Shoot a photo feature with 5-8 photographs on any lifestyle health Issue. Paste Pictures in the space 
provided below
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Information Education Communication (IEC) for Behavior Change 
Communication

Health promotion and health education activities rely on a variety of well designed and effective IEC 
materials to help ensure behavior change. The effectiveness and impact of these materials depend 
largely on understanding of the target audience and ensuring that the material communicates the 
message as per the requirement of the target audience to raise awareness. A simple design is a better 
basis for trust than extravagant or fancy materials. Trust is generated by tone, presentation, believable 
images, and a solid evidence based information.

Elements of effective IEC material

Some IEC materials are best suited for transmitting general information, while others are better at 
creating an image or atmosphere. 

• Graphics and audio-visuals — which would include brochures, posters, display boards, videotapes, 
slides, flip charts.
• Mass media - which would include radio, television, movies, newspapers, and magazines.

 IEC material should attempt to:

• Create a distinct look and personality
• Messages and design must speak with the same voice – in design, color, text and narrative
• IEC materials should address real needs and problems facing the target audience
• Pretesting 
• Assessing pretest results and revising IEC materials
• Monitoring the use and impact of IEC materials
• Generate trust-appeal to both the heart and the head

Developing IEC materials 

When designing IEC materials the following questions should be asked:
Information Education Communication (IEC) for Behavior Change Communication.
• Does the material fit the audience’s learning style (i.e. oral, written, audio, visual, or audio-visual)?
• Is the content limited to no more than a few concepts?
• Are concepts and messages presented in a simple and organized manner?
• Are appropriate, culturally specific values and beliefs represented in the messages?
• Do visuals, photographs, and images correspond with the message in a way that is clear to the target 
audience?
• Is text written or narrated at an appropriate reading/comprehension level?
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Plan & design IEC message and media materials for behavior change communication. 

Assignment 5
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